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Nothing is original. Steal from anywhere that resonates with inspiration or fuels your imagination. Devour old
films, new films, music, books, paintings, photographs, poems, dreams, random conversations, architecture, street
signs, trees, clouds, bodies of water, light and shadows. Select only things to steal from that speak directly to your
soul. If you do this, your work (and theft) will be authentic. Authenticity is invaluable; originality is non-existent.
And don’t bother concealing your thievery - celebrate it if you feel like it. In any case, always remember what

Jean-Luc Godard said: “It's not where you take things from - it's where you take them to”
Jim Jarmusch
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THERE WOULD BE

CHILDHOODS
NOT

CHILD BRIDES.

GIRLS Conl Do BMYTHNG.




IF GIRL
RULE:DS,

THERE WOULD BE

ACTIVISM
NoOT
e

THERE WOULD BE

COLLABORATION
NOT
CONFRONTATION.

IF GIRLS

0 OPPORTUNITY
NOT
OPPRESSION. )
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Your pharmacist suggested ¢

Your phammacist suggested
taking your arlhriliss medicine

in the: moming — lo help you feel
boller during the rest of tho day.
S0, noiw you and the grandkids
can take full advantage of

those new winter mitts.

taking your arthritis medicine in
the morning - to help you feel
better during the rest of the day.
So, now you and lhe grandkids ]
4 can take full advantage of
those new puddle jumpers.

(®) PHARMACY

(®) PHARMACY

Fired your nosrost plumu(,qu urgemafpmnnacy'

®

Wi
o Y
The pharmacist recommended a
e kid's cough medicine that finally Picking up your new allergy

worked and you picked up a prescription from the phammagcist
teddy bear to go with t: the perfect

recipe for sweet dreams.

(® PHARMACY

was as easy as scoring that
adorabie, floral print dress.
Take that, Spring.

(®) PHARMACY

Find your nesrost phanmacy &l target.ca/pharmacy

Discover your neares! pharmiacy at target.ca/pharmacy
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IDENT W ULOUS

BY DESIGN J BY DESIGN

BOMBARDIER ' BOMBARDIER
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THE LINCOLN MKX
Lusury isn't what we offer. I's what we embody. That's the Lincoln philosophy. One ride in the entirely new MKX, and
speaker Revel Ulimo™ audic

7L EcoBoost® engine that moves you, no detall has been spared.
Rest assured, at your quietest, you'll speak volumes

you'll experience the human side of Lincoln e ering. Wheth

i's our available

system that b

hes.you in sound, or th

labl

LINCOLN.COM

THE LINCOLN MKZ

LINCOLN.COM

DOMINATE
THE CONVERSATION

NORD.

THE LINCOLN MOTOR COMPANY

!

DOMINATE

H} THE LINCOLN MOTOR COMPANY
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THE INSIDER'S GUIDE TO ALL THINGS~© : E———
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THE BEST ToY vou can
GIVEYOUR KIDS IS vou
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Wellnessfavoriten, Duft-

' i eblinge, Make-up-Highlights und

Pﬂegetrends fiir Haut & Haar

‘ \k—., ' UBER BLICK
i ni Durrer.

Wimpernperiicke , Nachtigall” v
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our vibes.
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often

our life

lign
our vibes.
lign
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Client list

Aboca Group p.23-24-25
Aeroplan

Assaulted Women’s help line
Bell Canada p.20-21

Bishop Strachan School p.14-15
BMO bank of Montreal p.77-78
Bombardier aerospace p.26
Bravado Design p.45
Chartwell p.10

Coca Cola

Colgate

Dove

Innovia p.76

Johnson & Johnson

Lincoln Motor Company p.27
Merz pharma p.5-6
Passionimo veterinarians p.61-63
Pharmacies Jean Coutu
Procter&Gamble p.23

Sony

Sunlife insurance

Target p.19

TD Bank

Toronto Tourism p.68
Toysr’us p.43-44

Walmart

Workopolis/Scout p.13

Publications

Canadian Family p.16
Canadian Living p.46 / p. 64-65
Chatelaine p.36

enRoute p.40

Globe and Mail

Glow p.46-47

Report on Business

Vogue Germany oct.2017 p.48
The Wrap p.28-35

Awards

2017 - First Prize Concours Lux/Infopresse

2015 - US PDN Faces contest, first place

2013 - Concours Lux/Infopresse

2009 - US APA National photo competition,
first prize, fine art category

2009 - Concours Lux/Infopresse

2009 - US PDN Pix Digital Contest

2008 - Concours Lux/Infopresse

2006 - Concours Lux/Infopresse
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Contacts
WWW.genevievecaron.com
info@genevievecaron.com
647-896-4021

Represented by
www.lisabonnici.com (TORONTO)
www.fh-studio.com (MONTREAL)
www.tmar.com (USA)
www.livello6.it (ITALY)

All rights reserved ©Geneviéve Caron
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